
INTERNATIONAL TOURISM POLICY AND PLANNING ASEAN

Building on the momentum of the ASEAN Tourism Strategic Plan , . Per capita spending by international tourists could
increase from US$ to.

With its strategic role in the regional economy, ASEAN tourism has to keep pace with globalisation trends and
market liberalisation, to enhance the opportunity for travel business to expand and compete across national
borders and attract investments and technology to sustain the long-term viability of the tourism industry. This
regular exchange is very useful for the access and reference by individual Member Countries and their private
sector as a tool for policy review and analysis and for tourism planning and research. The cruise industry is
also enjoying a healthy growth within the region and the Malaysian scene is monopolised by Star Cruises, the
3rd. The following section will dwell on these issues in greater detail. A tourism boom is usually accompanied
by a rapid growth in air travel and is also greatly influenced by aviation policy. In addition, another level of
transportation hubs and gateways will inevitably be created, potentially competing but at the same time
complementing the established hubs such as Singapore and Bangkok. In , Vietnam received more than 15
million international tourists. Due its limited budget, Tourism Malaysia markets and promotes only 13 major
tourism destinations in Malaysia during their participation in travel marts abroad. The only major addition to
the policies recommended in the NTPS is the promotion of Malaysia as a shopping destination exemplified by
the heavy investment in promoting Malaysia as a shopping haven, mainly through the thrice yearly Mega Sale
Carnivals. Did any of the NTOs read the blueprints? Other threats such as ignorance and prejudices are present
in any society which tourism has the potential to eradicate. Air and sea transport are vitally important parts of
tourism development, to spur long-haul travel and create new tourism destinations. Lack of these
tourist-related support infrastructure undoubtedly constrains the growth of tourism. October 11th,  It contains
strategies and guidelines for the development and management of ecotourism in Malaysia, based on the
principles of sustainability. Inherent in all the above documents are two specific themes. ASEAN claims not to
have the resources for heavy-duty marketing. As part of its recent programme, the AJC has been promoting
ASEAN as educational travel destinations to encourage more youngsters to visit these countries. Finally,
environmental degradation is likely to be a major threat together with the displacement and marginalisation of
the local population. Ultimately, the private sector is expected to respond to new opportunities brought about
by more liberal and collaborative government policies on tourism within the region but the actual realisation
will be highly dependent on the improvement in accessibility either by land, sea or air Fig. As tourism in
Malaysia is private-sector led, both the Federal and State governments are only required to provide the
infrastructure to facilitate private investments. In addition, intra-region cooperation is seen as a major course
of action in increasing tourism receipts. In the near future, the number of tourist arrivals form the United
Kingdom is expected to rise again given the recent establishment of direct flights from Heathrow Airport in
London to Langkawi Island. Despite the significant drop in tourist arrivals.


