
THE BASIS OF MARKET SEGMENTATION

Market segmentation is one of the most efficient tools for marketers to cater to their target group. It makes it easier for
them to personalize their campaigns, focus.

Related Articles:. Retailers, operating outside the major metropolitan cities, could not afford to serve one type
of clientele exclusively, yet retailers needed to find ways to separate the wealthier clientele from the "riff raff".
Occasion can also be linked to seasons. Related terms:. Now the question arises that what should be the basis
of market segmentation. Influence of Social Class: Buying behaviour is reflected by the influence of social
class to which the consumers belong. For instance, income is a powerful predictor of consumer needs and
wants. Consider how cosmetics and beauty products have become gender neutral over time. How useful was
this post? Lifestyle: It is the manner in which people live and spend their time and money. Gender-wise
market segmentation is relevant when for a product category men and women differ for their purchase and
purchase related behaviours. Eva K. Thirdly, in the same product category, men and women may seek
different features, e. In the case of certain products, buying behaviour predominantly depends on lifestyle and
personality characteristics. Business Jargons Marketing Bases of Market Segmentation Bases of Market
Segmentation Definition: The Market Segmentation means dividing the entire consumer market into the
subgroups, such that the customers in each group share the common set of needs and wants and have more or
less similar or related characteristics. Each group develops its own set of attitudes and beliefs that serve as
guidelines for members behaviour. Russell Haley carried out a benefit based segmentation of the toothpaste
market and identified four market segments, viz. Positioning by competitors: In some cases, a reference may
be made directly or indirectly to one or more competitors. Segmenting on the basis of age b. This research
paper proposes 5 golden rule of market segmentation witch are as: 1. Each successful segmentation process is
different, unique, and unrepeatable. Bases of Market Segmentation: Demographic, Geographic,
Geodemographic, Psychographic and Behavioural Segmentation Bases of Market Segmentation As product
markets tend to mature, customer needs often become more specialized. Loyalty-based segmentation has
gained importance lately because loyal consumers are more profitable. He suggests a set of sequential steps to
be taken in a needs-based segmentation process the primary benefit of needs- based segmentation is that
segments are created around specific customer needs. It divided the Indian market into east, west, south, north,
and central regions.


