
CONSUMERISM TIES WITH RELIGION

The Relationship between Religion and Consumption in Previous Research. Most academic fields engaged in
sustainability research seem to.

Indications are that over time American Hindu and Muslim leaders will follow their Christian counterparts in
succumbing to the siren song of consumerism. If you didn't, you chose Ralph Lauren. They were given a
choice between a national name brand product and a store brand product such as Ralph Lauren vs. The article
even made use of interviews with Wilfried over the European situation. The problem in terms of religious
demographic then becomes that our analysis of religion is flawed. Target brand sunglasses. But the choice was
primarily about which was right. I stood and gazed at the crowds, full of people from around the world, some
local, some visiting, some eating hot dogs or waiting in line for theatre tickets, others shopping or snapping
photos. The results showed that subjects who wrote about religion were significantly less likely to choose the
prestigious national brand. Listen to the podcast version of this postâ€¦. When we approach Christianity as
consumers rather than seeing it as a comprehensive way of life, an interpretive set of beliefs and values,
Christianity becomes just one more brand we consume along with Gap, Apple, and Starbucks to express
identity. The very questions we seek to answer regarding authority and sin no longer have play culturally.
There are many reasons for that but the basic one is a huge cultural shift in how religion is perceived. One's
identity is now constructed by the clothes you wear, the vehicle you drive, and the music on your iPod. This
explains why shopping is the number one leisure activity of Americans. It changes the environment in which
religious institutions evolve, and imposes new ways of managing human and economic resources. The
temple's public relation's director proudly admits, "There is no doubt about it - we have taken the concept from
Disneyland. Rather than providing the basis for the progressive dislocation of religion, it recomposes it and
gives way to novel expressions. A humble travelling salesman trying to earn an income for his family turns
into smug and prideful entrepreneur who essentially steals the name and business from the McDonald
brothers. Yet this trend is only a very superficial appraisal of what is really going on. These macro-economic
shifts gave the impulse for the latest and on-going wave of globalization, whose core is the enmeshing of the
world into a single global market and corresponding networked culture. Now once we choose our identity,
much of the traditional trappings of religion come with it. The desire for healthy relationships is also very
natural for us.


