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However, some foreign businesses are hesitant to enter the Chinese market because they do not fully
understand Chinese consumer behavior. Source: McKinsey Global Institute. However, consumers are
becoming more sophisticated and are increasingly taking a variety of criteria into account. Mobile payment
systems like Wechat Wallet make online shopping easy. How can you adapt your brand to the changing
Chinese market? This group is likely to spend a significant amount of money, as members of this group will
have to provide for their parents, their children, and themselves. This group of consumers is particularly
attracted to imported products. Consumers formerly made choices based on the popularity of a brand but now,
more attention is paid to personal preference and value. Most consumption comes from first and second tier
cities, such as Beijing, Shanghai, Shenzhen, and other urban areas in China with high per capita income and
strong purchasing power. Their daily lives are being affected by numerous information provided by online
platforms and news, educating as well as being educated to appreciate and enjoy a better quality of life and
environment. The project started with a desk research. Consumers in the first generation of the one-child
policy henceforth referred to as the twenties have the opposite shopping habits of their parents. As a result,
this group is very price sensitive. No comments Chinese consumer behavior. This group is the least price
sensitive group and the most willing to spend money on premium quality products. Although they are likely to
become more conservative spenders as they establish new families, this group is nonetheless likely to be more
willing to spend money than previous generations. Both of these groups grew up in the early stage of the
reform era, and hence they swing between traditional and new trends. They are less inclined to save their
money and spend a larger proportion of their wages on various products and services. The report helped the
client to understand the main drivers of its brand performance in China and the best way to achieve its targets
with more buyers and better spending per buyer. In terms of general categories, the top three consumer goods
groups that people purchase are food and beverage, clothing and electronic products. China Business Review
Report indicates that many consumers in this group will be the key consumers in the next decade. Migrant
workers, who are generally years old are rural residents who moved to the city to get work to provide for their
rural families. For example, Chinese consumers are more health conscious and concerned about food safety
issues so health food consumption is increasing. Word of Mouth Moreover, opinions from other consumers
seem more important than before to influence purchasing decisions. This group of consumers save less and
spend more money on entertainment. What are the differences between impulse buyers and rational buyers?
Effects of mobile payment in Mainland China The number of people accesses to the Internet via mobile
devices phones, pads etc. The next group of Chinese consumers can be termed as the thirties. By only
spending a few minutes on reviews and comments on e-commerce apps, consumers can find out about the
product and service. The increase of disposable income impacts on consumer behavior in rural areas in
Mainland China China has considerably uneven income distributions, but the government has been improving
income inequality over years.


