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Contribution of individual service attributes to overall satisfaction Contribute to Customer Satisfaction, Journal of
Services Marketing, . For a growing number of customers, knowing that their chosen hotel actively . satisfaction
evaluation models and a more detailed explanation of the principles .. Sustainability is very .

International Journal of Contem- analysis methods. According to Kasim b , Lam et al. Mainly the response
rate was achieved through people, who have a private or professional relationship to the researcher. A
well-designed questionnaire is pivotal for receiving significant results from participants. As a result, the only
thing we saw was a small and fragile ball that was not dominated by human activity but natural resources
Morelli,  Out of all attributes within a hotel,  The first limitation of the research study was the use of only one
distribution channel, which was the Internet. For example, there is a possibility that customers may take a
favourable view of environmental initiatives introduced by the hotel trade, seeing them as a step towards
protecting the non- renewable resources of the environment. This study is part of a research stream designed to
provide a better understanding of how the sustainability practices contribute to the formation of customer
satisfaction. Also, it is dependent on the climate, irrigation needs, and existing water conservation practices.
All of these factors indicate that there is a need for a more extensive study, which covers different types of
accommodation customers. What is sustainability? Additionally, this analysis further indicated that
environmental sustainability was important for hotel customers with a percentage rate of  This categorization
included respondents, who were students, part-time workers, people with no jobs, or people with low income.
Most importantly, in order tourists staying in hotels in the area. These results should be interpreted cautiously
because there were certain limitations that could lead the results to be biased. A growing number of hotels
including Marriott International and Hilton Hotels have successfully implemented sustainability into their
business strategies. Moreover, an environmentally friendly practice was perceived as more of a general
characteristic in hotels compared with other attributes. First, multiple regression analysis was performed to
investigate the rela- H3. According to Shoemaker and Kapoor , loyalty is created However, it is crucial to note
which independent variable and maintained through an equal balance of value, process and category is
significant for interpretation. For more detailed answers of the categorization of attributes, please refer to the
following table. Lee, J. As a consequence, it is integral to maintain a high level of performance for these
attributes within the hotel industry. The research team was also avail- able to answer any questions
participants had while completing 3. On the other hand,  In this sense, Bartikowski and Llosa argue that all
attributes do not have the same impact on customer satisfaction when they are compared to one and the same
standard. The social networking platforms, such as Facebook and Twitter, were mainly dominated by younger
generations. This attempts to measure the strength of association 40â€”49 years old 37  Multiple regression
and multinomial logistic regression were Sustainability applied to test the hypotheses. Especially the hotel
industry consumes a vast amount of energy, water, and non-durable products is due to its particular operating
characteristics and services it provides. Journal of Political Econ- conduct research using a diverse sample of
nationalities, which omy 74 2 , â€”


